
Slide 1: Title Slide
Analyze360® helps agencies turn household data into business growth for home improvement contractors in Orlando 32801.



Slide 2: The Challenge
Traditional mass marketing wastes spend by treating diverse homeowners in Orlando 32801 the same way instead of targeting 
those with actual purchasing power.



Slide 3: The Opportunity
Analyze360® pinpoints exactly which households will hire contractors by identifying verified homeowners with credit, income, 
and motivation to invest in upgrades.



Slide 4: Who Lives in Orlando 32801
Six lifestyle clusters represent 67% of households (~3,500 locations), ranging from Free & Easy Singles (16%) to Urban First 
Homeowners (5%).



Slide 5: What Makes This Market Different
Orlando 32801 homeowners score 35% below average on DIY but 75% above on premium credit usage, signaling they outsource
and have spending power.



Slide 6: Ideal Customer Profiles (ICPs)
Three key segments require tailored messaging: Active Grandparents seek trust and safety, Up-and-Coming Elites want 
innovation, and Soccer Camps & SUVs prioritize family value.



Slide 7: Where the Contractor Stands Today
The contractor over-indexes on Active Grandparents (+32%) but misses major opportunities with Free & Easy Singles (-14%) 
and Up-and-Coming Elites (-3%).



Slide 8: Quantifying the Opportunity
Two under-served segments represent $600K–$1.2M in annual addressable project value in this single ZIP code.



Slide 9: How to Act on It
Seven deliverable steps transform data into action: from defining ICPs to visualizing gaps with proposal-ready charts and ROI 
calculators.



Slide 10: Call to Action
Request the complete 20-page playbook with frameworks, templates, case studies, and ROI models to win more contractor 
business. Contact us here: https://www.analyzecorp.com/contact-us/
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